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3 Can American firms rid their supply chains of Xinjiang goods?

4 $100-a-Day Container Dwell Fees Tabled Again
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China's logistics market rose 9.7% YoY in Jan-Nov period
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NATIONAL NEWS

Year End Review — 2021 for Department for Promotion of Industry
& Internal Trade, Ministry of Commerce and Industry

2 | GST Council meet on December 31, to discuss rate rationalisation

3 Exporters across sectors flushed with orders for next fiscal, trade
body says

4 Gujarat: CM Bhupendra Patel will write to Union FM asking not to
implement GST duty hike on textiles, says CR Paatil

5 Gujarat has become the best destination for investments: CM
Patel

6 | A promising 2022 to see more tech-driven disruptions in logistics

y GST Council may defer hike in rates on textiles; slab recast may be
delayed

8 Draft ecommerce policy, rules to be released together soon

9 Retail-led credit growth faces headwinds: RBI's financial stability
report

10 Vibrant Gujarat Global Summit proposals touch Rs 1.15L crore,

next stop Surat textile summit
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INTERNATIONAL NEWS

Texworld NYC, Apparel Sourcing Go Virtual in January

After careful consideration regarding the increased concerns surrounding
Covid-19, as well as New York State regulations, organizers of the Winter
2022 edition in-person segment of Texworld New York City and Apparel
Sourcing New York City have made “the difficult decision” to cancel.

In lieu of the physical event, both shows will continue virtually and can be
accessed live during the original show dates, Jan. 25-27. Organizers said
their high level of international participation, increasing travel restrictions
and rising Covid-19 cases driven by the omicron variant has led to a
significant deterioration in the general conditions for holding the in-person
shows.

“Our primary concern is always the responsibility we feel toward our
exhibitors, partners, attendees and staff,” Jennifer Bacon, show director for
fashion and apparel, Messe Frankfurt Inc., said. “While this is disappointing
for all involved, we hope there is a level of understanding that this was a
necessary step to help keep each other safe in these unprecedented times.”

The virtual platform will open with similar features found on the trade show
floor. Attendees will be able to take advantage of such areas as AI-powered
matchmaking capabilities of recommended textile suppliers and video
meetings.

In addition, the educational program both led by a group of speakers
covering trend forecasts, industry insights, supply chain policy and
transparency, circularity and market intelligence, scheduled for January’s
in-person show will also continue virtually, with dates and times
unchanged.

The full schedule for Textile Talks and the Lenzing Seminar Series can be
found at TexworldNewYorkCity.com and
ApparelSourcingNewYorkCity.com.

Members of the Texworld and Apparel Sourcing New York City team said
they remain hopeful and focused on delivering a successful Summer 2022
edition with plans to take place in-person on July 19-21 in New York City.
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Texworld NYC is produced by Messe Frankfurt North America, a subsidiary
of Messe Frankfurt Gmbh. Apparel Sourcing New York City is a joint venture
partnership between Messe Frankfurt and CCPIT-Tex

Source: sourcingjournal.com— Dec 29, 2021
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This Continent Could Be Retail’s Next Gold Rush

Growth in Asia is slowing, and Africa is emerging as the next big retail
hotspot.

Kearney’s Global Retail Development Index (GRDI) tracks selected
emerging retail markets around the world. The consulting firm queried
retailers to find out what they’re thinking in terms of entering new markets,
and expanding in emerging markets even if their investments aren’t yet
yielding returns.

It also asked how retailers evaluate the potential of to succeed with modern
retail concepts in nations still dominated by informal or traditional vendors.

China and India are still ranked No. 1 and No. 2, respectively, for market
attractiveness, country risk, market saturation and time pressure. Malaysia
ranked third, with Indonesia, Bangladesh, Morocco, Egypt, Ghana, Vietnam
and the Dominican Republic rounding out the top ten. Other nations in the
group of 35 include Serbia, Saudi Arabia, United Arab Emirates, Jordan,
Bulgaria, Guatemala, Sri Lanka, Paraguay, Cameroon and The Philippines,
to name a few.

The 2021 GRDI report also presumes that emerging markets experience
four stages of retail development: opening, peaking, declining and closing.
Opening periods have growing middle classes, while the peaking phase sees
consumers actively seeking out modern, organized retail formats that offer
access to global brands.

Consumer spending expands significantly during the maturing phase, while
the closing phase sees consumers already accustomed to modern retail
formats and alternative channels. Discretionary spend is higher and
competition from both local and foreign retailers is intense.

Below are the highlights from select emerging markets in the
Kearney report.

Africa

The global population is expected to increase by 2 billion by 2050, and
growth in several African nations—Ethiopia, Ghana, Cote d’Ivoire, Rwanda,
Kenya, Senegal and Morocco—is expected to outpace both the regional
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expansion and the world average. Separately, sub-Saharan Africa (SSA) is
expected to double by 2050, with Nigeria projected to become the third-
largest country in the world. The populations of the Democratic Republic of
the Congo, Ethiopia, Tanzania and Egypt are also expected to grow rapidly.a

The population growth will result in young, urban and more affluent
residents, driving Africa’s potential as a key emerging retail market.
Moreover, SSA is expected to enjoy the highest global rate of disposable
income growth, at about 9 percent CAGR (compound annual growth rate).

While widespread challenges remain—including corruption, rampant
poverty, security concerns, supply chain issues, lack of infrastructure, and
archaic governmental retail policies and practices—the Kearney report
noted that the potential is real as SSA has the planet’s lowest rate of intra-
regional trade. Modern retailing is currently dominated by regional players,
primarily South African operators. The paucity of international players
makes the continent one of the least developed, and therefore offers rich
investment opportunities for overseas retailers.

Retailers in Africa are supporting local communities and suppliers, while
grocery retailing is the category that’s witnessing rapid digitization. E-
commerce accounts for just 1 percent of the total African retail market, but
rising smartphone use by an emerging middle class should fuel digital
growth. “South Africa, Nigeria, and Kenya currently dominate the e-
commerce landscape, although the digital marketplaces in Ghana and
Morocco are rapidly expanding,” the Kearney report noted.

China

China has two marketplaces. One is modern, developed, urban and
sophisticated. The other is more traditional, and often more rural. While
retail in China leads the world in technology, the Kearney study found the
country falls short on other indicators, such as per capita income and
institutional stability.

China’s 8 percent economic growth rate is expected to slow to 5.4 percent in
2022. Crippled by Covid, China’s retail market grew only 1.6 percent last
year to $4.07 trillion. With of 7.3 percent CAGR, the retail market is
expected to reach 5.8 trillion by 2025, with mass merchants and e-
commerce among the fastest-growing retail channels.

www.texprocil.org Page 6
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“Chinese demand for local, healthy, and natural products is increasing, and
consumer spending has prioritized fashion items, sportswear, premium
cosmetics, and consumer electronics,” Kearney said.

New stores and new formats are transforming Chinese retailing. B&M
Stores is converting from distribution hubs into experiential centers, while
Shanghai’s Xintiandi Plaza Shopping Center uses music festivals and social
activities to create unique shopping experiences. Nike’s new Shanghai
concept store—The House of Innovation—has an LED floor and a three-
story wall that employees can dynamically update.

Where China excels is in social commerce and live streaming, which has
exploded due to mobile connectivity and the rapid growth of influencers,
also known as key opinion leaders. Its social commerce market grew by 44.1
percent in 2020, and is expected to grow by another 35.5 percent in 2021,
reaching $363.26 billion.

In addition, community group buying is a phenomenon that grew during
the pandemic, fueled by residents living in gated communities forming
WeChat groups to buy food and essentials. And now that e-commerce is
reaching China’s lower-tier cities and rural areas, traditional retail continue
to decline.

As consumer demand for omnichannel experiences grows, retailers are
responding with QR code scanning, self-checkout and speedy home delivery
services. E-commerce is growing at a 15.2 percent CAGR, reaching $1.2
trillion last year and projected to reach $2.4 trillion by 2025. Foreign brands
often rely on Chinese e-commerce platforms; Prada and Ikea opened
flagship stores on Tmall and Marc Jacobs debuted a digital flagship on
Tmall’s Luxury Pavilion.

Egypt

Egypt is one of the few emerging markets that has maintained three years
of positive GDP growth. Analysts believe the economy will grow at a 5
percent rate in the fiscal year ending June 2022 and another 5.5 percent the
following year. Through macroeconomic and structural reforms, Egypt’s
economy is beginning to stabilize.

Egypt’s retail market reached an estimated $200 billion in 2020, and is
projected to grow at a CAGR of 5 percent from 2020 to 2025, reaching $254
billion. The pandemic has mostly helped grocery retailers as consumers
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stocked up and stayed home. About 90 percent of consumers are
comfortable using digital payments for in-store and on-delivery
transactions, contributing to the growth of e-commerce marketplaces such
as Souq.com and Jumia. Both are considered Egypt’s e-commerce leaders,
accounting for over half of the digital marketplace.

An emerging middle class, growing population and rising secondary cities
are fueling sales in shopping malls, convenience stores and online retail
platforms.

Ghana

Rising income levels—supported by rich natural resources such as gold,
diamonds, manganese, and oil—are expected to fuel household spending
with an annualized growth rate of 13.3 percent between 2021 and 2025. The
retail sector is seen benefitting from an economic recovery, rising disposable
income and a broadening middle class.

The Kearney report noted that after decades of being under penetrated and
under served, Ghana is emerging as West Africa’s up-and-coming retail
destination. In fact, the majority of lifestyle retailers are concentrated in the
capital’s large shopping malls.

Currently, aspirational spending on big brands is restricted to Ghana’s
upper class, while the bulk of the spending—and the majority of retailers—
remain concentrated in the discount and value segments. The country’s
emerging urban middle class provides opportunities for mass marketers.

In fact, 57 percent of Ghana’s total population is living in large towns or
cities, making its urbanization rate well above that of most SSA countries.
In addition, rising Internet growth and mobile adoption are fueling the
growth of Ghana’s digital economy.

Right now, it has the highest mobile penetration in West Africa, or 55
percent by the end of 2019 versus the West African average of 44 percent.

In addition, the country in 2020 became the first African country to launch
a universal QR code enabling instant merchant payments from mobile
wallets, bank accounts and cards, although cash is still a dominant method
for payments.

www.texprocil.org Page 8
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India

India is the world’s third-largest retail market and fastest-growing
economy, and its economic growth is expected to reach 9.5 percent in fiscal
year 2021-2022 and 8.5 percent in fiscal year 2022-2023—despite
slowdowns in consumer spending, low manufacturing output and global
instability.

The country’s retail growth is driven by high disposable incomes,
urbanization, middle class lifestyle changes and increased digital
connectivity. The retail sector is expected to grow to $1.4 trillion by 2026,
and more than $1.8 trillion by 2030. India’s e-commerce market is valued
at $41 billion, and expected to grow 24 percent to 25 percent until 2025.

“Value e-commerce is emerging as the biggest growth opportunity within
lifestyle retail with 10x growth in 10 years,” the Kearney report said, adding
that retail growth outside traditional metro areas is exploding. While sales
in Tier 1 cities have declined to 8 percent, Tiers 2, 3 and 4 cities have seen
growth rise to 10 percent. Digital convergence and blended formats have
caused a shift in consumer behavior and expectations, while retailers will
need to develop a digitally enabled commercial ecosystem.

Meanwhile, technology that enables omnichannel solutions is enjoying
rapid adoption by both retailers and consumers. ABFRL, India’s top fashion
retailer operating in partnership with Flipkar, is strengthening its
omnichannel sales. Retailer Shoppers Stop, a leading department store, is
embracing new technologies and posted 188 percent growth in fourth
quarter omnichannel sales.

Moreover, brick-and-mortar retailers are partnering with online
marketplaces, such as Amazon and Flipkart. And once considered nice-to-
have features such as augmented reality and virtual dressing rooms have
now become need-to-have tools to cater to digitally savvy consumers,
according to the Kearney report.

The consulting firm noted the considerable consolidation in India’s retail
industry, such as Walmart acquiring a 77 percent stake in Flipkart for $16
billion in 2018 and Reliance’s acquisition of Future Group’s retail,
wholesale, logistical and warehousing businesses. But in general, brick-and-
mortar sales continue to expand while e-commerce thrives.
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And international brands are moving into India, with luxury brands Philipp
Plein and Billionaire opening stores in Mumbai and Delhi. Chinese e-
commerce app Shein plans to re-enter the market with Amazon, while
American denim brand Guess will open 50 stores in India over the next five

years, with a base expansion in metro cities followed by doors in Tier 2 and
Tier g cities.

Source: sourcingjournal.com— Dec 29, 2021
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Can American firms rid their supply chains of Xinjiang
goods?

The law, which goes into effect in June, was a rare victory for human-rights
groups and reflects a bipartisan China hawkishness in Washington. It bans
imports of products from the region of Xinjiang in China on the
presumption they are made with the forced labour of Uyghurs, a mostly
Muslim ethnic group enduring horrific repression.

Goods from Xinjiang can be brought to America only if importers can prove
that forced labour was not used in their production. That is usually rather
difficult, since China (which denies the existence of forced labour) does not
allow proper inspection of supply chains in the region. Suppliers outside
Xinjiang can also be blacklisted if they are judged to be using forced labour.

Xinjiang does not export all that much directly to America: $596m-worth of
goods in 2020, or 0.1% of total American imports from China. But some of
the region’s more specialist products, such as nitrogen hetero cyclic
compounds used in cancer drugs, will be hard to replace quickly. And many
regional products make their way into American goods along complex global
supply chains. Cotton from the region, an important export, is used in
textiles made in other countries, such as Vietnam. Forensic technology
exists to identify cotton’s origin but it is finicky and not yet widespread.
Xinjiang’s abundant tomatoes still end up in ketchup around the world.

Now American firms must make a greater effort to rid their supply chains of
any hint of Xinjiang. Those trying to do so, owing to existing import
restrictions (Xinjiang cotton and tomatoes have been barred from America
for the past year) and in anticipation of the new law, have had some success.
The value of Xinjiang’s direct exports to America sank to less than $8m in
September, down by nearly 90% year on year, according to the Observatory
of Economic Complexity, a data provider.

A knottier problem for American firms is that they cannot be seen as
endorsing their government’s tough stance in China, a huge and important
market. Those that helped craft the forced-labour law prefer not to be
identified, says a former Congressional staffer. Many big American clothing
brands that are believed to have stopped bringing in products made with
Xinjiang cotton have not been trumpeting this, fearing a backlash and
boycotts.
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When Intel, a chipmaker, wrote to suppliers in mid-December stating that
they must keep products free of goods or labour from Xinjiang, this sparked
a nationalist furore in China, fuelled further by state media. Intel deleted
the offending phrase from its letter and on December 22nd apologised on
Chinese social media, saying it had not been making a political statement.
The same week Walmart, a supermarket giant, faced local social-media
opprobrium from shoppers unable to find Xinjiang products in its Chinese
online store.

The new law will not end all American imports from Xinjiang. Those of the
cancer-drug components have actually risen this year. In other cases, for
example polysilicon used in solar panels, American firms may simply shift
to suppliers in other parts of China—hardly a rebuke to the government in
Beijing, which has sent tens of thousands of Uyghurs, if not more, to other
regions to work under what are believed to be coercive conditions.

Although other democracies, including France and Germany, have passed
laws that force companies to monitor their supply chains for human-rights
violations, goods from Xinjiang once destined for the West can still be sold
in China or exported to places with laxer rules. In the first nine months of
2021 Xinjiang’s global exports added up to $13.5bn, nearly as much as the
$13.9bn recorded in all of 2020

Source: economist.com— Dec 29, 2021
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$100-a-Day Container Dwell Fees Tabled Again

The Ports of Long Beach and Los Angeles put off container dwell fees aimed
at expediting cargo flows and relieving ongoing congestion.

On Monday, the two gateways making up the San Pedro Bay port complex
said they would delay a decision on whether to enact the fees, first
announced on Oct. 25, until Monday. The executive directors of both ports
will monitor data this week and reassess if the fines, postponed eight times
already, need to take effect in the new year.

In theory, the program incentivizes shippers to quickly clear their cargo
from the docks and eliminate the pileups seen in recent months. Ocean
carriers would be charged for every container dwelling at the dock for nine
days or more that was scheduled to be moved by truck; train-bound
container would be charged if idle for more than six days. The fees would
begin at $100 per container, and increase by $100 every day that the
container lingered in the terminal.

Prior to the surge in imports that began in the summer of 2020, containers
averaged of four days or less at the terminals, while train-bound boxes spent
less than two days before moving. Those dwell times averaged nine days in
November and were weeks-long at points throughout the year.

However, the threat of fines spurred a 41-percent decline in languishing
cargo over the past two months.

“We're satisfied that shipping lines are continuing to make efforts to move
aging inbound containers out and creating capacity in the terminals,” Port
of Long Beach executive director Mario Cordero told Sourcing Journal
Tuesday. “At this point, we are evaluating the situation each Monday and
making decisions based on the evolving dwell data we are seeing.”

“We’re thankful for the efforts our terminal operators, railroads and motor
carriers are making to clear this backlog,” he added.

The movement toward 24/7 operations is also making an impact. The Port
of Long Beach piloted a round-the-clock schedule at the Total Terminals
International terminal on Pier T in September, permitting trucks to access
the facility during the low-traffic late-night and early-morning hours. The
holiday season has slowed progress on this front, according to the ports.

www.texprocil.org Page 13
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The limited-time dwell fees, should they take effect, will be reinvested into
efficiency-enhancing processes. The Biden-Harris Supply Chain
Disruptions Task Force and the U.S. Department of Transportation
(USDOT), led by Secretary Pete Buttigieg, developed the program to address
port congestion.

Last week, the Port of Long Beach received a $52.3 million grant from the
USDOT’s Maritime Administration (MARAD) to develop the Pier B On-
Dock Rail Support Facility geared at transporting more cargo by train,
enhancing the facility’s productivity and diverting the task from trucks.

Source: sourcingjournal.com— Dec 29, 2021
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RCEP to boost new development pattern, push China's
cross-border e-com

For China, the Regional Comprehensive Economic Partnership (RCEP)
agreement will facilitate establishment of the new dual-circulation
development pattern, which takes the domestic market as the mainstay
while letting domestic and foreign markets reinforce each other, as it
contains high-level opening-up commitments by member countries for both
trade and investment.

The full implementation of the agreement will bring zero-tariff treatment to
nearly 30 per cent of Chinese exports, according to official Chinese media.
The agreement will also bring more opportunities for Chinese enterprises to
invest in related economies, according to estimates by the ministry of
commerce.

In 2020, China's exports to RCEP members exceeded $700 billion, which
accounted for 27 per cent of the nation's total exports. China's imports from
the RCEP region were worth around $778 billion, or about 38 per cent of
the country’s total imports.

The implementation of the RCEP agreement will also reshape the economic
relations between China and Japan, thanks to the formation of direct free-
trade relations between the two for the first time, Chinese media reported.

Under the agreement, ASEAN member states will significantly expand duty-
free treatment to Chinese products as well.

Chinese enterprises will also be able to lower import costs related to
advanced technology, key equipment, key components, consumer goods,
pharmaceuticals and medical devices, and production services like design,
research and development, energy conservation and environmental
protection, to better meet the domestic market's needs for consumption
updates.

RCEP’s implementation will usher in a new wave of growth for China's
cross-border e-commerce sector as well, according to experts.

Source: fibre2fashion.com— Dec 30, 2021
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China's logistics market rose 9.7% YoY in Jan-Nov period

The logistics market of China expanded by 9.7 per cent year-over-year (YoY)
to reach 288.8 trillion yuan (approximately $45.34 trillion) between
January 2021 and November 2021, according to the data from the China
Federation of Logistics and Purchasing. The market grew despite a sudden
increase in COVID-19 cases and global supply chain crisis.

The logistics sector of China collectively made a revenue of 10.8 trillion yuan
between January and November, up 15 per cent YoY with a 2-year average
growth of 8.2 per cent.

Import logistics had reduced by 0.2 per cent YoY in the 11-month period,
but it bounced back in November, growing by 8.9 per cent YoY, according
to the federation.

Coal imports of China increased significantly as the growth rate went up to
200 per cent in November and 10.6 per cent YoY between January and
November.

Source: fibre2fashion.com— Dec 30, 2021
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Ethiopia, Mali, Guinea Losing AGOA Trade Benefits on
Jan. 1

President Biden will officially terminate the designations of Ethiopia,
Guinea and Mali as beneficiary sub-Saharan African countries under the
African Growth & Opportunity Act (AGOA) on Jan. 1 following last month’s
recommendation by the U.S. Trade Representative (USTR).

Biden “determined that Ethiopia, Guinea and Mali do not meet the
requirements” laid out in the trade act, the president declared in a
proclamation.

When the recommendation was announced in early November, USTR
Katherine Tai said the administration was “deeply concerned by the
unconstitutional change in governments in both Guinea and Mali, and by
the gross violations of internationally recognized human rights being
perpetrated by the government of Ethiopia and other parties amid the
widening conflict in northern Ethiopia.

“These countries are set to be removed from this program due to actions
taken by their governments in violation of the AGOA statute,” Tai said. “The
United States urges these governments to take necessary actions to meet the
statutory criteria so we can resume our valued trading partnerships.”

At the time, Biden cited Guinea and Mali “for not having established or not
making continual progress toward establishing the protection of the rule of
law and of political pluralism.”

“Despite intensive engagement between the United States and the
governments of Ethiopia, Guinea and Mali, these governments have failed
to address United States concerns about their non-compliance with the
AGOA eligibility criteria,” he said.

AGOA provides eligible sub-Saharan African countries with duty-free access
to the U.S. market for over 1,800 products. To meet AGOA’s rigorous
eligibility requirements, countries must establish or make continual
progress toward establishing a market-based economy, the rule of law,
political pluralism and the right to due process. Additionally, countries must
eliminate barriers to U.S. trade and investment, enact policies to reduce
poverty, combat corruption and protect human rights.
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In 2015, Congress passed legislation modernizing and extending AGOA
through 2025. For the year to date through October, apparel and textile
imports from AGOA countries increased 18.9 percent to 325.35 million
square meter equivalents (SME) compared to 273.65 million SME in the
comparable period in 2020.

Source: sourcingjournal.com— Dec 28, 2021
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India, Nigerian firm partner to boost retail textile sector

Leoht Africa has partnered with the Indian Chamber of Commerce to boost
the retail sector of Nigeria’s textile industry and position it as a leading hub
in the Central and West African market.

According to the Managing Director, Leoht Africa, Bunmi Aliyu, the
partnership aims to build a yearly and sustainable international sourcing
platform for organisations to trade and secure orders from corporate buyers
and resellers.

Aliyu disclosed this at the 2021 edition of the Source Textile and Apparel
and Retail Sourcing Fair West Africa Exhibitions.

She said the past two years have been a challenge with the effects of COVID-
19 and its impact on travel as well as the ability to trade, travel and meet
new suppliers.

She noted that the Nigerian retail sector has survived, adapted and thrived
despite the challenges, just as research by the Global Retail Development
Index, showed that Nigeria is the leading retail market in Africa with
$295bn of retail sales recorded in 2020.

“We focus solely on showcasing the best textile, home and gift products and
brands to local buyers. The concentration of professional visitors from this
targeted sector ensures that everyone you meet at the exhibition will be a
useful connection,” Aliyu added.

On his part, the Regional Director, Indian Chamber of Commerce, Kolkata,
Debmalya Banerjee, said the textile sector in Nigeria was one of the largest
private employers in the past as it provided employment to over one million
Nigerians and had always been a major player in the manufacturing sector
of the economy.

He said the large vibrant consumer market, talented and enterprising young
population, attractive geographical location and launch of the African
Continental Free Trade Area (AfCFTA), provide the right opportunity for
Nigeria to become a leading textile hub in the Central and West African
market.
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Banerjee said India, with its position as one of the largest cotton growers in
the world and producers of textiles, is capable of helping Nigeria in reviving
its textile and apparel sector.

He revealed that India is working to boost its technical textile industry and
would be willing to partner with and support Nigeria in terms of provision
of textile machinery, technology, capacity building and training in the entire
textile value chain.

Banerjee said, while Nigeria is diversifying its economy to boost non-oil
revenue and is focused on strengthening its agricultural and manufacturing
capacity, the textile sector offers tremendous opportunities.

The Governor of Lagos State, Babajide Sanwo-Olu, said the India-West
Africa trade offers an opportunity to rethink ways in which people do
business, trade and investment across countries and continents.

Sanwo-Olu, who was represented by Head, Public Affairs, Office of
Sustainable Development Goals and Investment, Sanusi Abdulateef, said
people should explore ways of ramping up the use of new and emerging
technologies to improve the trade and business environment, and to
maximise the benefits of global trade.

He, however, commended the Government of India for its partners with
Nigeria, as well as the “Look Africa Policy”, which recognises the immense
potential of Africa as the home of the world’s largest free trade area by
number of participating countries and the fastest-growing economies in the
world.

Sanwo-Olu said the partnership, which is not just