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CHAIRMAN’S MESSAGE
Dear Friends,
It is a matter of great
honour for me to
have been elected
as the Chairman of
TEXPROCIL at the
66th Annual General
Meeting of the Council
that concluded on 5th
December 2020. I also congratulate Mr. Sunil
Patwari, Managing Director of Nagreeka
Exports for being elected as the Vice Chairman
of TEXPROCIL.
At the outset, we thank each one of our
members for the strong support and
confidence placed in us and we will do our
best in the coming two years to fulfill the
trust and confidence reposed in us.

I am glad to commence this journey on a
positive note with the country’s economy
showing signs of coming out of a deep
slowdown in some sectors of the economy.

An encouraging sign is the consistent
positive growth in exports of at least the
cotton textile segment under the purview
of our Council since the month of June
2020. The data for November 2020, has also

marked a growth of 8.54 per cent reaching a
level of USD 869 million against the exports
valued at USD 801 million in the previous
year, the same period.

It is only the steep fall in exports during
the months of April and May, mainly on
account of the severe lockdown imposed in
the wake of a spreading pandemic that our
overall exports for the cumulative period
April - November, 2020 have declined by
around 12.87%. Hopefully, if the present
positive trends in exports continue during
the remaining months of the present fiscal
year, we should reach the export level of
US$ 10.57 billion achieved in the fiscal year
2019-20.
Working towards the Goals

Friends, we are mindful of the vast agenda
before us at the Council and will diligently
continue to work with all the members in a
proactive manner.

Towards this end, we hope to devise a
strategy, whereby we will reach out to our
members especially in textile clusters and
other groupings around the country through
individual contacts and our product subcommittees.

As a first step in this direction we have also
appointed new Chairmen of sub-committees
especially for cotton fabrics and madeups.
We have a young entrepreneur Shri Nikunj
Bagdia, owner of Ken Enterprises Pvt. Ltd.
from Ichalkaranji, Kolhapur as Chairman of
Fabrics Sub-committee. Shri K. K. Lalpuria,
Executive Director and CEO of Indo Count
Industries Ltd. has taken over as Chairman
of the Madeups Sub-committee. As per the
existing convention the Chairmanship of the
Yarn Sub-committee is being held by Shri
Ashwin Chandran, Chairman of Southern
India Mills’ Association (SIMA). The
southern region, as is well known accounts
for around 55 per cent of yarn production
and 60 per cent of exports.
The product sub-committees at TEXPROCIL
continue to play a vital role by exchanging
views on sectoral issues in a collective
manner. The newly constituted subcommittees are being led by veterans and
stalwarts who are at the helm of affairs and
experts in their respective domains. I am
sure that the Sub-committee Chairmen along
with the active members will come up with
suggestions on likely solutions to resolve the
common issues in the best interest of the
industry.
www.texprocil.org
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Friends, the membership of these subcommittees is open to all our members. We
appeal to each one of you to take a lead in
this participative endeavour by becoming
a member of the product sub-committee of
your choice depending on your main line
of business.
TEXPROCIL on Social Media

Today, more than any other time in recent
history, social media platforms have
become the main source of information.
Further the current situation (COVID-19)
has acted as a catalyst to the ever-increasing
rise in activation of social media platforms
not only as a survival tool during the crisis,
but also to actively build in its aftermath.
Organisations are increasingly feeling the
need to have an engaging presence on
social media platforms to connect with
stakeholders and reinforce relationships.
In the ‘new world’ where technology
thrust has positively encouraged many of
our entrepreneurs to embrace innovation
and value-addition at the core of their
businesses – the Council is aligning itself
to assume a wider role by venturing
into diverse areas for enhancing it’s
engagement with the stakeholders.
As our immediate past Chairman, Dr K V.
Srinivasan observed in his speech at the
Council ‘s 66th AGM “As I demit office, and
hand over the charge to my successor, I
cannot help imagine a ‘New World’ taking
shape where a thrust on technology is
changing the way we think and do our
businesses”.

Realising the need of the hour, the Council
has constituted a new Social Media
Committee under the Chairmanship
of a young and dynamic entrepreneur
Shri Viren Todi, Partner at Brijmohan
Purushottamdas Exports LLP. The idea is
to enhance TEXPROCIL’s current presence
on social media platforms including
Twitter, Facebook, Linked-In and deliver
crisp and articulate content for the benefit
of the exporting community.
Friends, we call upon all our member
companies to actively engage with the
Council by sending us content related to
their company’s achievements in their
sphere of business activities. At the Council,
we intend to popularise the CSR activities
undertaken by our member companies that
bear social and environmental relevance,
skill development, capacity building and
other activities aimed at the larger good
of the community. Overall the objective is
to create a vibrant community comprising
our textile companies and resonate their

CONTINUED FROM PAGE 1
presence across the world using the social
media platforms. In this context, we urge
all our members to send us content for
social media on email to info@texprocil.
org (or) rakesh@texprocil.org.
Export Promotion

As you are well aware, the Council is
undertaking initiatives on various fronts
to support the industry’s effort for revival
of demand in the post pandemic world. In
view of the COVID-19 led travel restrictions
and the cancellation / postponement of
physical shows for the year, TEXPROCIL is
undertaking focused promotion by using
the digital platform, under it’s flagship
event titled “Ind-Texpo”, to promote
‘Incredible textiles of India’ amongst the
textile buyers across the globe. We are also
engaging our members in Webinars on
topics of interest to provide an insight to
deal with the present uncertainties.
In order to improve prospects of export of
textile products from India, TEXPROCIL,
at the instance of Embassy of India in
Kuwait, organised a ‘Virtual Conference on
Indian Textiles’ followed by a ‘Buyer Seller
Meet’ on 18 November, 2020. The event
also promoted national campaigns like
‘Invest India’ and ‘Atma Nirbhar Bharat’.
The response to these initiatives has been
encouraging and motivating.

Going forward, TEXPROCIL also organized
‘Ind-Texpo Sri Lanka’ – the virtual Buyer
Seller Meet (BSM) on 2nd and 3rd
December 2020. The two-day B2B event
was supported by the High Commission
of India in Sri Lanka and Joint Apparel
Association Forum (JAAF) Sri Lanka. 13
Indian companies displayed their choicest
products at the virtual booths. 25 buyers
from Sri Lanka including significant
Brands like Star Garments, Norwood
fashions, Crystal Martin Ceylon, Teejay
Lanka, etc. visited the virtual event and
held meetings with the Indian companies.
The participants expressed general
satisfaction with the meetings and are
pursuing the contacts and leads, off- line.
Considering the encouraging response
from the participants in the virtual fairs
organised so far, the Council is planning
another such event ‘Ind-Texpo Egypt’ in
the market of Egypt on 19th and 20th
January 2021. Around 12 companies have
already registered for the event and many
more are expected.
We appeal to each one of our members
to support the Council’s initiatives by
participating enthusiastically in these
online events.

Trade Facilitation
Friends, we are leaving no stone unturned
to enhance the Council’s role as a trade
facilitator. Despite the day-to-day functioning
being affected by COVID related restrictions,
the grievance handling mechanism in the
Council continues to function with our team
of officers offering support to members by
‘Working from Home’.
We continue to receive representations
on various issues affecting our exporters
including some of the issues like nonavailability of containers, continuation of
MEIS scheme, implementation of RoDTEP
Scheme, GST Refunds, Risky Category
Exporters, Amendments in FTP etc.
To address these issues the Council
organized a Webinar on December 23,
2020 which was well attended.
The objective of the Webinar was to guide
the exporters on various aspects related to
exports and also to take suggestions from
the exporters on difficulty faced by them
in their day to day interactions with the
Regional offices of DGFT, Customs, Shipping
Lines and the GST Commissionerates so
that suitable representations can be sent
to the Government.
Way forward

Friends, as the year 2020 fades away, we
all look forward to a bright 2021. As stated
above, positive growth in exports of cotton
textile products have been reported since
June 2020. Some of our segments like
Madeups are also reporting order booking
atleast upto March 2021.
We are also hopeful that the changes in the
policies on account of the upcoming Union
Budget and Foreign Trade Policy will lead
to a pro-business environment.

With the arrival of ‘vaccine’ even the health and
safety of individuals are likely to be restored
to normalcy, eventhough fears of a ‘second’ or
even a ‘third wave’ loom large as seen in the
sudden lockdowns imposed in Germany, Italy,
U.K and other European countries.
Notwithstanding, the scare, we do hope
that the upcoming year 2021 will bring
fresh tidings as we put away the year 2020.
It is in this spirit that we wish all our
members ‘A very Happy and Prosperous
New Year!’.
Manoj Kumar Patodia
Chairman
:: TEXPROCIL ::
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Future of China’s Textile Industry
By SUN RUIZHE - CNTAC
The Covid-19 epidemic has brought severe
impact on both the supply end and demand
end of the global textile and apparel
industry.

China’s textile industry suffered but leads
the recovery, and shows sufficient resilience
and strong vitality in ensuring product
supply.

In this transcript of presentation made by
Mr. Sun Ruizhe of China National Textile
and Apparel Council (CNTAC), he dicusses
the the Future of China’s Textile Industry, its
status quo and resilience and vitality,

texprocil1@gmail.com; mktg@texprocil.org
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Major textile enterprises’ revenue
down 13.4% from a year earlier;
profits down 14.2%. Operation sees
improved quality and performance
In Jan.-Aug., 1~8

The retails of clothing, head &
foot wear, knitted goods by major
retailers dropped 15.0% y-o-y,
narrowing by 4.6 percentage points
lower than the first half.
In Jan.-Sep., 1~9

The investment in fixed-assets of the
textile industry saw a 20.4-percent
decline year-on-year. Online sales
turned negative growth to positive
growth and the online sales of
clothing
commodities
picked
up 1.1% year-on-year; Taobao
marketplace data show that online
turnover of apparel and shoes & hats
amounted to CNY 55.6 billion in this
July, up 74% year-on-year.
(Source: General Administration of Customs
People’s Republic of China, CNTAC)
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The T & A exports increased 9.4%
y-o-y to US$ 215.78 billion. The
textiles export rose 33.7% to
US$ 117.95 billion, while that of
apparel dropped by 10.3% to 97.83
billion. Export rebounds, however,
Investor’s confidence remains low
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Future of China’s Textile Industry

contd.

By SUN RUIZHE - CNTAC

The textile & apparel industry needs to adapt to a different
situation under the epidemic
 Increasing risk of economic recession

 Profound readjustment of industrial chain
 Accelerated pace of digitalization

 Quicker step of responsible development
Increasing risk of economic recession
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The COVID-19 pandemic has brought the world economies into
synchronized recessions.
 Data from the World Bank released in June expects 92.9 percent
of world countries to fall in recession.
 IMF predicted in October that the global economy will drop
4.4% in 2020.

1.9%

-1.2%

 UNCTAD, Global Data
- Global output reduced in 2020 (≈6 i.e. US$ 1 tril.)
- Global trade reduced in 2020 (≈1/5 th)
- Total loss of global T & A market in 2020 (≈297 i.e. US$ 1 bil.)
 Global consumption growth lacks of momentum
- Income is the basis for consumption growth, however, the
pandemic has increased the rate of unemployment.
 COVID-19 and the World of Work released by ILO in April
- The drop in global working hours since beginning of 2020
equates to -5.4% Q1, -14% Q2
- People facing pay cut or unemployment (x1 billion)
Profound readjustment of Industrial Chain

 Relocation of global textile and apparel industry in volatility.
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 Geopolitics intensified, a rising tide of protectionism,
unilateralism as well as regionalization and localization of
supply chain.
 Business leaders intend to build regional supply chain in the
coming years - Source: McKinsey Global Survey (May 2020).
- 38% Regionalizing supply chain
- 40% Nearshoring and expanding supplier base
Accelerated pace of digitalization

 Under the pandemic, the changes in production mode and
lifestyle will accelerate the extension of digital economy.

- IDC predicts that the output of digital economy vs. GDP will be
62 : 100 by 2023. The digital and intelligent level of the industry
will be significantly improved.
- “2020 Report on the Digital Maturity of Small- and Mediumsized Enterprises in the Asia-Pacific Region”

a. The impact of COVID-19 epidemic on the digitalization process
of SMEs in the Asia-Pacific region. 69% Speed up digitalization
process, 29% Nothing Changed, 2% Slowdown in digitalization
process
b. A survey of Share of digitalized business of SMEs in the
Asia-Pacific region by 2021 shows that a majority of 32%
respondents believe that 21%-30% are digitalized, Amongst
other responses, 11% felt that Over 50% are digitalized, 16%
feel that 31%-50% are digitalized, 29% feel that 11%-20% are
digitalized, 12% feel that At least 10% are digitalized
- As per eMarketer - In 2020, the growth of e-commerce retail
sales in major areas of the world will exceed 15%.
Asia-Pacific

Source: CNTAC

Unit: billion of
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Middle East &
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 Jan. – Jul., US$ 7.81 Bn. mask from China comprised 87.3% of US
total mask imports
 Jan. – Aug., 357.53 Bn. yen mask from China comprised 92.0%
of Japanese total mask imports
 Jan. – Jun., 13.63 Bn. euro mask from China comprised 92.0% of
EU total mask imports
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Main destinations of China’s exported epidemic prevention
material
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(Source: Ministry of Commerce, China Chamber of Commerce for Import &
Export of Medicines & Health Products)
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Central &
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 Mar. 15 – Sep. 6, more than 200 countries and regions exported

Value

 Mar. 15 – Sep. 6, more than 151.5 Bn. Masks

Western Europe

 Mar. 15 – Sep. 6, more than 1.4 Bn. Protective suits

Latin America

China’s export of epidemic prevention materials

Global FDI ups and downs in 2017 – 2019 show a rising FDI
inflow of developed economies in 2019, while that of developing
economics edged down, which reflected the re-allocation of
supply chain.

North America

China’s textile industry contributes to global epidemic control
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PRESS
RELEASE

New Office Bearers at TEXPROCIL
(2020-2022)

Pursuant to the 66th Annual General Meeting of TEXPROCIL held on 5th December, 2020, Shri M. K. Patodia was elected as
Chairman, TEXPROCIL and Shri Sunil Patwari was elected as Vice Chairman, TEXPROCIL.

New Office Bearers at TEXPROCIL (2020-2022)

Shri Manoj K. Patodia, CHAIRMAN, TEXPROCIL

Shri Sunil Patwari, VICE CHAIRMAN, TEXPROCIL

Managing Partner of Patodia Overseas Exports LLP., & Vice Chairman
and Managing Director of Prime Urban Development India Ltd.

Vice Chairman & Managing Director, Nagreeka Exports Ltd.
Director at Bombay Textile Research Association (BTRA).

COVER STORY
contd.

Future of China’s Textile Industry

Quicker steps for responsible development
 Epidemic spread has facilitated green production and green
lifestyle to take shape.
 For many countries, “green recovery” and “green stimulation”
have become an important choice for economic re-start.

 Europe - Next Generation EU, a funding of 750 bil. Euro and midterm budget of 1.1 tril. Euro for 2021 to 2027. Green transition
is a key topic in this package. European Green Deal, to transform
Europe into carbon-neutral by 2050.

 China - China will take more intensive policies and measures to
achieve the peaking of carbon dioxide emissions around 2030
and achieve carbon neutrality before 2060.

 Social responsibility becomes an integral part of enterprise
investment value.

 As per McKinsey, Consumers pay more attention to sustainable
development, green consumption. Due to the epidemic,
consumers have begun to change their consumption behaviours.
57% Consumers have made major changes to their lifestyles,
so as to reduce the impact on environment. > 60% Consumers
spare no effort in recycling and purchasing products that use
eco-friendly packages.
New Changes of China’s Textile & Apparel Industry under New
Circumstances

1. “Data + manufacturing”: to build a more flexible supply chain
2. “Contents + products”: to develop consumer preferred services
3. “Industrial cluster + new business model”: to establish a
collaborative innovation eco-system
4. “Domestic market + international market”: to create a mutuallypromoted twin circulations
New Thinking on the position of Chinese textile industry

China will enter into the 14th “Five-year Plan” period. Standing at the
new height of building a community with shared future for mankind.
China’s textile industry should strengthen global cooperation and
find its new position in social & economic development.

By SUN RUIZHE - CNTAC
New position
- A competitive industry in international cooperation and
integrated development
- A fundamental industry for solving people’s livelihood and
beautifying life
- A pillar industry of the national economy and social development

Outlook of China’s Textile Industry
Responsible development
- Based on the social responsibility principles of peopleoriented, environment friendly and fair competition, promote
sustainable.
- Enhance the industry’s competence in green design, green
manufacturing, green management and green consumption, and
improve the ability to response to environmental challenges.
Innovative development
- Promote the R&D and application of materials, products,
process and equipment, facilitate the industry to extend to new
areas.
- Promote the integration of local culture with global trend.
- Promote the integration and application of information
technology.
Coordinated development
- Reduce trade barriers and promote cross-border flows of
resources incl. product, technology, production capacity, brand,
capital, etc.
- Promote the docking of internal and external resources and
markets, and reduce conversion costs.
Intensive development
- Develop cluster economy and platform economy, promote the
gathering of resources including talent, technology, capital and
professional service.
- Through M&A and alliance, to integrate high-quality resources
and extend the business chain.
Source: This article is based on the presentation made by: Mr. SUN
RUIZHE of CNTAC at Hybrid ITMF Annual Conference 2020.
:: TEXPROCIL::
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US Restrictions on textile imports
from Xinjiang in China - ICRA Press Release

US restrictions on some textile imports from Xinjiang in China
could augur well for the Indian textile exporters: ICRA
• Xinjiang is a major cotton producing belt which accounts for an
estimated 80-85% of China’s cotton output

• Several major apparel exporters from India have either already
started receiving increased orders or are in active discussions
with large international buyers looking at increasing their
sourcing from India
In a recent announcement on September 14, 2020, the US has
imposed restrictions on the import of certain products originating
from the Xinjiang Autonomous Region in China, citing concerns on
illegal and inhumane forced labour in the region. ICRA expects the
development to benefit domestic textile exporters.

While there were speculations of a more broad-based ban on the
products originating from the region, the restrictions have been
limited to a few entities for now. Besides banning imports of other
product categories, including hair products and computer parts,
the ban includes restrictions on some entities from the region
involved in manufacturing apparels and producing and processing
cotton. Xinjiang is a major cotton-producing belt, which accounts
for an estimated 80-85% of China’s cotton output.

Experts at ICRA believe that while the immediate impact, in terms of
the market catered to by the identified entities, is not quantifiable,
this development could have major repercussions for the global
textile trade. With China being the leading apparel exporter,
accounting for more than 35% of the global trade and more than
three-fourths of China’s cotton originating from the Xinjiang region,

TRADE
NOTIFICATION

any extension of the ban to a wider base in China could trigger a
material shift in global apparel trade in coming years.

Amid concerns on origination of the coronavirus from China, there
have already been reports of several international buyers looking
at diversifying their sourcing base across countries. As per ICRA’s
channel checks, several major apparel exporters from India have
either already started receiving increased orders or are in active
discussions with large international buyers, looking at increasing
their sourcing from India. The shift, which was previously expected
to take place gradually over the medium term, could be expedited
in the light of this recent development.
While over the past few years, Vietnam and Bangladesh have been
the key beneficiaries for a shift away from China, India also stands
to gain from any such market opportunity which may arise, given
its strong presence in the cotton-based apparels.

Widening of the scope of the ban could, however, be practically
challenging as the existing systems are not adequate to track
the origin of the raw material. Accordingly, cotton originating
in the Xinjiang region could end up as yarn or fabric in another
region/ country, which could be processed further to manufacture
apparels. Further, there could be likely retaliatory actions by China,
as seen over the past couple of years amid the ongoing US-China
trade war, which could prevent widening of the scope of the ban.
This is more so considering the significant dependence of the US
on China for its cotton exports. This could also have implications
on the progress on the trade deal, which was executed in January
2020, to settle the ongoing trade war.
:: TEXPROCIL::

Collaboration Opportunity for
Textiles in Egypt

E-Serve No.: 255 of 2020 | Date: December 21, 2020
Sub : Inviting Indian companies for mutual collaboration
in the field of dyeing and finishing of textiles in Egypt
Dear Member,
This is to inform you that the Council has received a letter from the
Minister’s Assistant for Technical Affairs & Follow Up-Ministry of
Public Business Sector-Egypt. The letter was received through the
offices of the Embassy of Arab Republic of Egypt, New Delhi inviting
Indian companies for mutual collaboration in the field of dyeing and
finishing of textiles in Egypt.
The letter states that they are looking for “Indian expertise & skill in

setting up dyeing and finishing facility in Egypt on a mutual contractual
basis” and would like to arrange a video call meeting to discuss ways
of collaboration on this project with the interested Indian company/
companies.

Members interested in taking up this project may kindly write to the
Council to Mr Shailesh Martis / Mrunal Sawant at shailesh@texprocil.
org / mrunal@texprocil.org latest by 29th December 2020..
Regards,

Dr. Siddhartha Rajagopal
Executive Director
:: TEXPROCIL ::
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MEMBER’S FEEDBACK
FORM

TRADE
NOTIFICATION

MEMBERSHIP FEEDBACK SURVEY

Dear Member,
Kindly fill in your complete information below and respond to the questions below by tick () marking appropriate response in
the space provided or with suggestions in brief wherever necessary. We value your association with us and prompt feedback.
COMPANY INFORMATION
Name of the Company

:

Contact Person & Designation

:

TEXPROCIL Membership (RCMC) No.

:

Email Address & Website

:

1)

Kindly rate the following services offered by Texprocil on rating of 1 to 5. in order to serve you still better.*
1= Excellent, 2=Good, 3 = Satisfactory, 4 = Needs Improvement, 5 = Not Availed (N.A.)

Membership

Rate
Here

Trade
Development

Rate
Here

Trade
Promotion

Rate
Here

Trade Services

Rate
Here

Trade
Intelligence

Procedure
for New
Membership

Publication:
E-Newsletter

Intl. Fairs &
Events

Certificate of Origin

Interactive
Website

Membership
Renewal

E-serve

Seminars &
Workshops

Grievance Redressal
Services

E-News
Clippings

RCMC
Amendment

Circulation
Trade Enquiries/
Award

MDA/MAI
Schemes

Information on
Exim policy/
Amendment DBK

Information
Disseminated

2)

3)

4)

a. Are you generally satisfied with the services actively availed
by your company and marked above? Tick ()

YES

NO

b. If you have replied ‘no’ above, please suggest how the Council
can improve the services (use additional sheet if required)

Suggestions:

How is your company benefitting from the Exhibitions / BSMs
being organized by the Council? Tick ()

Accessing new
Markets

Others (Pls. Specify):

Making new Contacts
(Trade Enquiries)

How is your company benefitting from the Export Facilitation
services being provided by the Council?

Information on
Export Policy /
Procedures

Responses to
various EXIM
queries

Others (Pls. Specify):

Redressal of Trade
related grievances

Any Others

5)

Have you recommended TEXPROCIL Membership to other
companies? Tick ()

6)

Do you have any other suggestions to offer regarding TEXPROCIL
Member Services? (use additional sheet if required)

YES

Rate
Here

Generating
additional
business
Any Others

NO

Suggestions:

*Kindly ignore this feedback form, if you have already responded.
www.texprocil.org
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TRADE
NOTIFICATION
(A)

TEXPROCIL MEMBERSHIP
ANNUAL RENEWAL SUBSCRIPTION

Renewal of Membership - Annual Subscription Fees
For Renewal of Membership, an Annual Membership fee is to be paid.
Details of Annual Renewal Subscription Fees are as follows:

Type of Membership

Amount (Rs.)

GST @ 18%

Total Amount (Rs.)

Member (with Voting Right)

11000/-

1980/-

12980/-

Registered Textile Exporter

6000/-

1080/-

7080/-

(B)

Payment of Renewal Subscription Fees
Payment of Renewal Subscription fee for the year 2019-2020 and 2020-21 can be made online.
Bank details for online payment are as follows:

Account Name
Bank
Branch
Account No.
IFSC Code

The Cotton Textiles Export Promotion Council
Bank of Baroda
Opera House Branch, Mumbai-400004
04090200000927
BARB0OPERAH (Fifth character is zero)

After payment, send the details of online payment by Email in the following format on the following
email ID : smita@texprocil.org.

Company Name
Registration No.
GST No.
UTR No.
Date of Transaction
Name of Bank
Amount of Transfer
Also send a scanned copy of Bank Payment Advice by email on the Email ID : smita@texprocil.org
Immediately after receiving the Payment details, the membership will be renewed.
(C)

Renewal of RCMC that has expired
We are glad to inform you that the Council has put in place an online system for renewal of Registration-Cum-Membership Certificate
(RCMC). Renewal of RCMCs can be made online and after processing, the Renewed RCMC will be available to you online. The
Original renewed RCMCs will be sent to you once our office opens and starts functioning after the lockdown.
Steps to be followed:
Upload self-attested scanned copies of the following documents online on TEXPROCIL’s website ( www.texprocil.org) through
Member login and send a renewal request by Email on the Email ID smita@texprocil.org ( In case the RCMC has expired ) :
[1]

Copy of your Import-Exporter Code (IEC)

[2]

In case of Manufacturer Exporter, a copy of Manufacturing Licence

[3]

In case of changes in Partners, a copy of revised deed of partnership

[4]

In case of changes in Directors, a copy of DIR-12 or Board Resolution for those who have resigned or newly appointed.

[5]

Copy of old RCMC

[6]

Copy of GST Registration Certificate (if not submitted earlier)

[7]

Payment advice of Annual Subscription for the year 2020-2021

Or Alternatively, send self-attested scanned copies of the above documents by Email on the Email ID smita@texprocil.org
:: TEXPROCIL ::

www.texprocil.org

