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Textile 
Exports: 
Targeting 
Exponential 
Growth
The recent celebrations of 75 years 

of Independence also reminded 

India’s long list of accomplishments in all these 

years, and the experience attained will serve as well, 

as we enter ‘Amrit Kaal’. The country has now 

embarked upon the journey with new resolutions for 

the next 25 years to become a ‘developed 

India@100’ gaining optimum outcome by the year 

2047. 

The rapidly expanding economy, a massive 

workforce, an emerging supply base, access to 

natural resources for textiles manufacturing and a 

significant domestic consumption gives our textile 

manufacturers a huge opportunity to grow around 

12 to 20 percent annually over the next decade. 

Textile and apparel exports achieved their highest 

ever level in the financial year 2021-2022, with an 

export turnover of USD 44.4 billion, growing by 40 

percent over the previous year, in a fitting tribute to 

its strong presence across the entire value chain, 

from fibre to yarn to fabric to finished goods (apparel, 

made-ups, home textiles, etc.). During the same 

period, exports of Cotton textiles (including raw 

cotton) grew by 54 percent reaching a level of USD 

16.42 billion which in itself is a landmark 

achievement in the history of cotton textile exports.

In the next 5-7 years, India’s textile industry could 

expand in size to $250 billion and achieve exports of 

$100 billion if the industry focuses on innovation, 

sustainability, digitisation, developing newer 

products and utilization of Free Trade Agreements 

(FTAs). The industry should focus on taking 

maximum benefits from present FTAs concluded 

with UAE and Australia providing zero-duty access to 

Indian products in these markets. Post the signing of 

FTAs, the industry is duty-bound to take maximum 

advantage. The government is focusing on signing 

more FTAs with countries like the UK, Canada, GCC 

nations and the EU. 

The financial year 2022-2023 commenced with a 

gloom cast on the global consumption trends in the 

wake of subsequent geopolitical developments 

Shri  Manoj Kumar
Patodia
Chairman, TEXPROCIL

ICICI BANK IS PROUD TO BE ASSOCIATED WITH 
TEXPROCIL EXPORT AWARDS 2020-2021

MINISTER OF STATE FOR RAILWAYS AND TEXTILES
I am happy to learn that The Cotton Textiles Export Promotion Council (TEXPROCIL) is 
holding its Export Awards function to felicitate their member exporters for their 
outstanding performance during the year 2020-21. 

With increasing investments in technology up-gradation and diversification of export 
markets, the industry is expected to remain highly competitive in the long run. The 
Government is determined to achieve our Hon'ble Prime Minister's vision to create a 
vibrant sector focusing on Five Fs-Fibre to Farm to Fabric to Fashion to Foreign. We are 
fully committed to ensure the speedy growth of this valuable sector by developing 
modern training institutions, creating new infrastructure and introducing welfare 
programmes. 

The Ministry has always been supportive of the exporters and has been 
making concerted efforts to further promote growth and competitiveness 
of the textile sector. Indian entrepreneurs must now set even higher 
standards for themselves and other fellow exporters in near future. 

I take this opportunity to congratulate all member exporters for their 
outstanding performance and extend my best wishes to TEXPROCIL. 

SECRETARY, MINISTRY OF TEXTILES
It is indeed a pleasure to note that The Cotton Textiles Export Promotion Council (TEXPROCIL) is holding its Annual Export Award Function 
to felicitate the leading exporters of Cotton Textiles for their outstanding performance during 2020-2021.

Today we look at Textiles as a key sector that will help us build an 'Aatmanirbhar Bharat' or 'self-reliant India'. Our Government is particularly 
focusing on: Skills upgradation; Financial assistance to MSMEs; Integrating the sector with latest technology; and Diversification of export 
markets.

Our Government has commissioned the PLI Scheme, MITRA Parks, GATI Shakti with a view to attract investments in the sector, reform the 
infrastructure and address the logistic bottlenecks. We are indeed focusing on key growth areas like 'sustainable textiles', 'technical textiles' 
and 'natural fibres' as the success mantra for the future growth of the textiles industry.

Backed by supportive policies and the positive sentiment towards India in the new International scenario can 
lead the industry to making significant strides as one of the most competitive players in the world. I am 

extremely confident that our enterprising exporters will grab even bigger orders outshining the performance in the current fiscal.

On this occasion, I would like to congratulate all the award winners for their excellent performance and expect them to take steps to 
increase productivity and improve quality and delivery systems. With increased scope for investments in technology up-gradation 
and diversification of the export markets, I am sure the inherent strength and entrepreneurial skills of our exporters will continue to 
grow and contribute to build a brand image of this sector.

I also congratulate The Cotton Textiles Export Promotion Council (TEXPROCIL) for doing all that is necessary to promote exports of 
cotton textiles from India. 

U. P. Singh, IAS
Secretary, Ministry of Textiles

Government of India

Shri Upendra Prasad Singh, IAS, Secretary, 
Ministry of Textiles, Government of India, 
felicitates the winners of TEXPROCIL 
Export Awards 2020-2021, Today
at Hotel President, Cuffe Parade, Mumbai

TEXTILE COMMISSIONER, MINISTRY OF TEXTILES
I am glad to know that The Cotton Textiles Export Promotion Council (TEXPROCIL) is holding its Export Awards to felicitate their member exporters for their outstanding performance during the year 2020-2021 

Textiles have inherited a rich and dynamic legacy of skilled artistry and craftsmanship. Our Government is spearheading many initiatives to make India Aatmanirbhar and transform the vital textiles sector with core values and principles like - Diversity and 
adaptability, Selfreliance, Skill and innovation - that have become even more relevant now. 

In recent times, we have been able to make significant strides in our exports, which was made possible due to the growth-oriented policies of the Government. India has successfully concluded trade pacts with UAE and 
Australia and other trade agreements are under way at a very fast pace with complementary economies like UK, Canada and EU. 

Our Ministry has always shown a firm commitment in supporting the textile sector with timely measures that will go a long way in protecting lives and livelihoods of people in the sector. The Government has also undertaken 
efforts to reduce the logistics cost, further R&D in the textile sector and grow investments in Technology Upgradation so that the products from hinterland could become competitive in the global market. 

Despite the unprecedented challenges like global trade conflicts, logistic issues and supply chain disruptions, our vibrant entrepreneurs are relentlessly pursuing higher export levels. Our entrepreneurs are steadily and 
progressively making advancements in technology and innovation to meet stringent global standards. I am confident that the industry will emerge successful through vigorous marketing efforts in non-traditional and 
upcoming markets. 

I congratulate the Council for its efforts to recognize excellence amongst our exporters and reward them for meritorious performance. I extend my good wishes to all the award winners for their excellence and would request them to work with 
greater enthusiasm. 

DARSHANA JARDOSH
 Minister of State for Railways and Textiles

 Government of India

Roop Rashi, IA&AS
Textile Commissioner, Ministry of Textiles

Government of India
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aggravated by the conflict in Ukraine, rising interest 

rates, volatility in commodity prices and inflationary 

pressures making it difficult to maintain the export 

momentum. 

The pandemic already has had a deep impact on 

production systems, consumer preferences and 

resilience of supply chains in the T&A sector around 

the world. The post pandemic world is seeing trends 

like recalibration of sourcing patterns (“China plus 

one”), need to shift to "near-shoring", and 

diversification of product ranges. In essence, the shift 

brought about by the pandemic has led stakeholders 

to not just strategically alter sourcing processes, but 

also alter products and their design to suit trends that 

help make better trade-off decisions.

These trends pose new challenges to the Indian 

textiles and apparel industry and at the same time, 

provide a sterling opportunity to stage a turnaround 

by bringing about all-round development of the T&A 

sector. India has immense potential to become a 

viable manufacturing alternative to China in textiles 

and apparel and might even dominate in this skill-

intensive sector. This will certainly help 

India to regain a leadership position as 

a top exporting economy and also 

provide depth to the domestic 

market.

In the interim, Government and 

Industry’s collaborative approach 

holds the promise to resolve 

traditional bottlenecks. The setting 

up of ‘Textile Advisory Group’ to 

address the cotton situation in the 

country; addressing groundwater 

conservation and farm irrigation through ‘per 

drop more crop’ vision; soil inspection, seed 

selection, and adoption of advanced sowing 
techniques to improve the cotton production; and 
encouraging natural and chemical-free farming are 

some of the noteworthy reforms aimed at 
conserving environment, addressing 

p ro d u c t i v i t y  c h a l l e n g e s  a n d  
sustainability issues in textiles.  

At his 2022 Independence Day 
speech, from the ramparts of the 
Red Fort, the Hon’ble Prime 
Minister Shri Narendra Modi, 
gave  the  s logan of  ‘ Ja i  
Anusandhan’ (innovation) along 

with 'Jai Jawan', 'Jai Kisan', 'Jai 
Vigyan' to further R&D and 

innovation in the country. Inspired by 
the 5F vision of our Hon’ble Prime 

Minister the Government is working on the 

development agenda – farm to fibre; fibre to factory; 
factory to fashion; fashion to foreign.

To further the growth of textile sector, the Government 
is taking many proactive steps like refunding taxes on 
exports (RODTEP/ROSCTL Schemes), announcing the 
PLI Scheme and PM–Mitra Schemes; improving Ease 
of doing Business ranking by developing online 
systems and digital platforms thereby reducing 
substantially the need for human interface. This is a 
work in progress and will improve as we move forward.

With the creation of an industry friendly ecosystem 
the onus is shifting towards the trade and industry to 
take advantage of the emerging policy and procedural 
environment and work towards, improving quality, 
efficiency, productivity and above all diversifying the 
product basket in order to target exponential growth in 
textile exports and increase India's share in world 
markets.
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Shri Sunil Patwari
Vice Chairman
TEXPROCIL

Think Global, 
Act Local: 
Textile’s 
Success Mantra
The race for survival has kept the 

textile sector under constant 

pressure not only to adapt to the 

present scenario, but also to ensure that it grasps the 

future trends of the global textile community. 

This requires them to continuously 

innovate and come up with new 

products in order to stay relevant.

India’s strengths have been 

globally well defined in 

tradit ional texti les and 

natural fibres. The country is 

now poised to take up 

widespread opportunities 

b e c o m i n g  a v a i l a b l e  i n  

segments such as technical 

textiles, smart textiles, knitted 

textiles, organic and sustainable 

textiles, and others that hold the promise of 

stellar growth.

Indian manufacturers have an excellent chance to 

enhance more of the global market share and join the 

international big leagues. Experts believe that the 

rising domestic demand together with the desire of 

the multinationals to diversify their production to 

countries other than China, could together help 

India’s manufacturing sector to grow six-fold by 2025, 

to $1 trillion, while creating large scale employment.

Government has been supporting the textile sector by 

introducing progressive schemes/ programs aimed at 

increasing competitiveness of Indian textile exports. 

The PM Mitra Scheme, Production Linked Incentives 

(PLI) Scheme, refund of taxes on exports through the 

RoSCTL and RODTEP Schemes are all meant to 

strengthen competitiveness of Indian Textile & 

Clothing products. The One District One Product 

(ODOP) program is a novel attempt to motivate 

entrepreneurs at the local levels to showcase their 

products at the national and international levels.

The mantra for success offered by Shri Narendra 

Modi, Hon’ble Prime Minister of India is clearly 

pronounced in his 5Fs formula that encompasses – 

"farm to fibre; fibre to factory; factory to fashion; 

fashion to foreign". This integrated vision will help 

further the growth of the textile sector in the economy. 

No other competing nation has a complete textile 

ecosystem like India which has depicted strength in all 

five Fs.

Drawing inspiration from the Hon’ble Prime 

Minister's 5 F formulae, the Indian textile 

industry is rapidly repositioning itself 

as a global player and leverages its 

presence in the entire textile value 

chain. Towards this end, Indian 

manufacturers are increasingly 

integrating their operations, 

both vertically and horizontally. 

Yarn makers, weavers are 

moving forward into producing 

finished goods like Home Textiles 

and Garments.

Another phenomenon significantly 

altering the local thinking is the growing 

awareness regarding the importance of brand 

building in India. This has led to the emergence of 

some significant trends like disappearance of the 

distinction between domestic and international 

markets; expansion of organized retail networks; 

localization of global brands. Efforts towards 

popularizing the "Kasturi" brand of Indian cotton are 

already underway and it is hoped that in the coming 

years, it will pave the way for discovery of higher value 

across the textile value chain.

The E-Commerce platforms are also serving as 

"golden gateways" to prosperity as businesses find 

digital outlets for their textile products. These 

platforms have truly opened up novel opportunities for 

local products to find international acceptance. For 

instance, ‘Theme Craft’ a theme-based handicrafts 

portal set up by the Government showcases over 

45,000 products of approximately 9000 Artisans, 

Retailers, Exporters & Govt. Awardees. The portal 

provides in-depth information about the craft, 

products, sellers and awarded master craft persons in 

these particular crafts. On similar lines, the 

Government e-Marketplace (GeM) portal offers a 

dedicated e-market for different goods & services 

procured or sold by Government/PSUs and is 

completely paperless, cashless and system driven 

with minimal human interface.

Going forward it is becoming increasingly clear that 

strategies like "vocal for local" and "local for global" will 

enable the creation of an "ecosystem" not only to 

promote decentralized operations but also bring 

international markets closer to the centres of 

production thereby creating robust and resilient 

supply chains along the way. Developing local 

competencies is a sure-footed way to spur higher 

domestic and export growth in the textile sector in the 

coming years.

TEXPROCIL
Marketplace

texprocil.co.in
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E-Commerce: 
Creating Value 
and New 
Customer 
Experience
The  E - commerce  indus t r y  i s  
witnessing phenomenal growth in the 

past few years worldwide, bringing with it speed to 
market, agility in operations and direct consumer 
interface as part of it's value offerings. With mobility 
restrictions prevalent everywhere due to the Covid -19 
pandemic, the global online retail market saw a 16 
percent increase in sales in 2021.

Indian e-commerce industry

Keeping pace with the times, the Indian e-commerce 
industry too has seen an upward growth trajectory. After 
a surge in adoption of digital platforms during the COVID-
19 pandemic, the Indian e-commerce market is 
estimated to be worth over US$ 55 billion in Gross 
Merchandise Value in 2021. By 2030, it is expected to 
have an annual gross merchandise value of USD 350 
billion.

Apparel sourcing verticals like Amazon, Flipkart, Jabong, 
Snapdeal, Myntra, etc. and textile sourcing platforms 
like Textile Infomedia, XSTOK, Fibre2Fashion, Sowtex, 
Trade Uno etc. are providing the buyers and sellers with a 
marketplace for curated, hard-to-find, and surplus 
stocks of fabrics, home textiles, apparel and yarns, at 
transparent prices.

Even the ones set up by the Government like ‘Theme 
Craft’ for handlooms and ‘Government e-Marketplace 
(GeM)’ are leading the way in presenting Indian textiles 
through mediums that are suitably tailored to the world 
of e-commerce.

Young demography, increasing internet and smartphone 
penetration, and relatively better economic 
performance are some key drivers of this sector. With 
830 Mn users, India is currently the 2nd largest internet 
market. In 2021, digital wallets were the leading 
payment method for e-commerce transactions with a 
share of 45.4 percent. Close to 100 percent of pin codes 
in India have seen e-commerce adoption.

Another interesting facet is that more than 60 percent of 
transactions and orders in India come from Tier -2 cities 
and smaller towns, as they constitute nearly half of all 
shoppers and contribute three of every five orders for 

leading e-retail platforms. Further, the average 
selling price (ASP) in Tier-2 and smaller towns 
is only marginally lower than in Tier-
1/Metro cities. Electronics and apparel 
make up nearly 70 per cent of the e-
commerce market, when evaluated 
against transaction value. E-
Commerce funding in India has 
grown by approximately 600 
percent YoY in 2021.

According to sources, Amazon and 
Flipkart control more than 60% of 
the Indian e-commerce market. It is 
interesting to note that a large share 
of Amazon’s total revenue comes from 
Home, Kitchen and Bedding Category.  
Extrapolating these revenues to other e-
commerce platforms, India can contribute more than 
USD 150 billion of exports through e-commerce 
channels in the coming years.

Challenges faced by Exporters

Inspite of an encouraging trend, the facilitation of 
exports on e-commerce platforms still poses a variety of 
challenges that need to be addressed. Some of the 
issues highlighted by the exporters include:

Non-eligibility of the e-commerce transactions for export 
benefits;

Limitations under Courier regulations to control 
transaction costs in the case of high-value shipments;

Ambiguity in payment receivable due to non-issuance of 
E-BRCs by banks; 

Absence of provisions for identification of returned 
goods at Indian Customs; 

Double taxation due to VAT charged at the point-of-sale 
on goods by some countries like the UK.

The  promise of secured returns in the e-commerce 
space and it's burgeoning  growth potential has caught 
the attention of Indian policy makers leading them to 
embark on a mission to enhance cross-border e-
commerce, encourage brands to go global, promote 
exports and support the growth of small and medium 
enterprises in the country.

Open Network for Digital Commerce (ONDC)

Recently, the country witnessed the rolling out of the 
Open Network for Digital Commerce (ONDC) in 100 
cities, reinvigorating the prospects for the future of 
"open retail" to take shape here and now. Open Network 
for Digital Commerce (ONDC) is an initiative aimed at 
promoting open networks for all aspects of exchange of 
goods and services over digital or electronic networks.

The launch of ONDC platform offers a chance to start 

over and remake the digital world to be fairer and more 

transparent for all participants. In its functioning, 

ONDC caps referral commissions for 

platforms that send shoppers to a seller at 

3 percent, which is much lower than the 

roughly 30 percent cut that third-party 

sellers lose on the existing major 

ecommerce platforms.

G o i n g  fo r wa rd ,  O N D C  c o u l d  

fundamentally change the rules of the 

game for 

e-commerce and retail — potentially on a 

global scale — and herald a future of more 

open and competitive retail with less 

dominance by vertically integrated platforms.

The combination of ONDC – e-commerce platform and 

UPI – digital payment application establishes a 

foundation for future competition that reduces barriers 

to entry thus supporting the Start-ups and allowing even 

the MSMEs to compete with large players with greater 

ease.

Summing up

The textile entrepreneurs need to adopt an action 

agenda that promotes innovation and provides a boost to 

the overall ecosystem allowing them to scale up diversity 

in their value offerings. Overall, it is becoming evident 

that the textile sector in India is ideally placed to reach 

out to distant geographies riding on the e-commerce 

wave.

Together with the indigenous platforms like ONDC and 

UPI, well supported by Social Media outlets, e-commerce 

holds the promise to speed up India's development and 

provide an upward thrust to the textile sector’s growth in 

the coming years.

Dr. Siddhartha 
Rajagopal 
Executive Director
TEXPROCIL

AWARD
WINNERS
20-21

HIGHEST GLOBAL EXPORTS

1. Welspun Global Brands Ltd. Platinum
2. Trident Ltd. – Group Companies Gold
3. Vardhman Textiles Ltd. - Group Companies Silver

CATEGORY I - EXPORTS BETWEEN
Rs. 5 Crores – Rs. 75 Crores 

YARN
Counts 50s and below:-------------------------------------
1. Acme Yarns Pvt. Ltd. Gold
2. Balaji Enterprise Silver
Counts 51s and above:--------------------------------------
1. Lahoti Overseas Ltd. Gold
2. Nitin Spinners Ltd. Gold
3. GTN Textiles Ltd. - Group Companies Silver
Processed Yarns:-------------------------------------------
1. Nahar Spinning Mills Ltd. Gold
2. Shroff Textile Exports Silver
FABRICS
Grey:-------------------------------------------------------
1. Anithaa Weaving Mills Pvt. Ltd. Gold
2. Ken Enterprises Pvt. Ltd. - Group Companies Gold
3. Paramount Textile Mills Pvt. Ltd. Silver
Bleached/Dyed/Yarn Dyed/Printed:--------------------------
1. Paramount Textile Mills Pvt. Ltd. Gold
2. Arumuga Textile Exporters Silver
Denim:-----------------------------------------------------
1. K G Denim Ltd. Gold
2. Dharmshil Industries Pvt. Ltd. Silver
Other Fabrics Including Embridered Fabrics, Laces etc:------
1. V-Tex Overseas Pvt. Ltd. Gold
2. Atlas Export (India) - Group Companies Silver
MADEUPS
Bed Linen/Bed Sheets/Quilts:-------------------------------
1. Paramount Textile Mills Pvt. Ltd. Gold
2. K G Denim Ltd. Silver
Terry Towels:-----------------------------------------------
1. Alok Industries Ltd. Gold
2. Intermarket (India) Pvt. Ltd. Silver
Other Cotton Madeups:-------------------------------------
1. Gupta International. Gold
2. Kapoor Industries Ltd. Silver
3. Sarathy Export Fabrics Silver

CATEGORY II - EXPORTS BETWEEN
Rs. 75 Crores – Rs. 250 Crores

YARN
Counts 50s and below:-------------------------------------
1. Lahoti Overseas Ltd. Gold
2. Square Corporation Silver
3. Relishah Export Silver
Counts 51s and above:--------------------------------------
1. Premier Mills Pvt Ltd. – Group Companies Gold
2. Thiagarajar Mills Pvt. Ltd.  Silver
Processed Yarns:-------------------------------------------
1. Winsome Textile Industries Ltd.  Gold
2. RSWM Ltd. Silver
FABRICS
Grey:-------------------------------------------------------
1. Nitin Spinners Ltd. Gold
2. Pee Vee Textiles Ltd. Silver
Bleached/Dyed/Yarn Dyed/Printed:--------------------------
1. Atlas Exports (India) - Group Companies Gold
2. Alok Industries Ltd. Silver
Denim:-----------------------------------------------------
1. Manomay Tex India Ltd. Gold
2. RSWM Ltd. Silver

MADEUPS
Bed Linen/Bed Sheets/Quilts:-------------------------------
1. Globe Cotyarn Pvt. Ltd. Gold
Terry Towels:-----------------------------------------------
1. KG Petrochem Ltd. Gold
2. Sara Textiles Ltd.. Silver
Other Cotton Madeups:-------------------------------------
1. Atlas Export Enterprises Gold

CATEGORY III - EXPORTS MORE THAN
Rs. 250 Crores

YARN
Counts 50s and below:-------------------------------------
1. Nahar Spinning Mills Ltd. Gold
2. Manjeet Cotton Pvt. Ltd. Silver
Processed Yarns:-------------------------------------------
1. Sutlej Textiles and Industries Ltd. Gold
FABRICS
Grey:-------------------------------------------------------
1. Loyal Textile Mills Ltd. Gold
Bleached/Dyed/Yarn Dyed/Printed:--------------------------
1. Arvind Ltd. Gold
2. Gulabdas & Company - Group Companies Silver
Denim:-----------------------------------------------------
1. Arvind Ltd.  Gold
2. Raymond UCO Denim Pvt. Ltd. Silver
MADEUPS
Bed Linen/Bed Sheets/Quilts:-------------------------------
1. Indo Count Industries Ltd. Gold
2. Himatsingka Seide Ltd. Silver
Terry Towels:-----------------------------------------------
1. Kapoor Industries Ltd. Gold
2. Himatsingka Seide Ltd. Silver
Other Cotton Madeups:-------------------------------------
1. Asian Fabricx Pvt. Ltd. Gold

SPECIAL ACHIEVEMENT AWARD

YARN
Lakshmi Narasimha Textiles Pvt. Ltd. Gold
MADEUPS
Welspun Global Brands Ltd. Gold

HIGHEST EMPLOYMENT GENERATION AWARDS

HIGHEST EMPLOYMENT GENERATION IN MSME UNITS
Sarathy Export Fabrics Gold
HIGHEST EMPLOYMENT GENERATION (OVERALL)
Trident Ltd. Gold
HIGHEST WOMEN EMPLOYMENT GENERATION
Asian Fabricx Pvt. Ltd. Gold
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